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INDUSTRY NEWS

New study shows that rural broadband adds significant
dollars and jobs to nation’'s overall economy

By StePHEN V. SMITH

ural broadband is about more than
Konnecting people to high-speed

internet service. A new study
reveals that your telco and companies like
it, along with the vendors that support the
industry, made significant contributions to
the U.S. economy in 2015.

The study, “The Economic Impact of
Rural Broadband,” was published in April
by the Hudson Institute, a research organi-
zation promoting American leadership, and
the Foundation for Rural Service, a non-
profit established in 1994 by NTCA-The
Rural Broadband Association to advance an
understanding of rural issues.

The rural broadband industry had a
$24.1 billion impact on America’s Gross
Domestic Product (GDP) last year. A coun-
try’s GDP represents the total dollar value
of the final goods and services produced by

all industries and is a means of gauging the
economic health of a nation.

In addition to its immediate economic
impact, broadband is important to rural
communities because it connects citizens
to educational, shopping and job opportu-
nities. The Hudson/FRS study, however,
revealed that rural broadband has a striking
impact on urban areas as well.

Of the $24.1 billion that rural broadband
contributed to the GDP, some 66 percent,
or $15.9 billion, accrued to urban areas.
Further, of the 69,595 jobs supported by
rural broadband, through direct employ-
ment and employment generated by its
purchase of goods and services, some 54
percent were in urban areas. This can be
attributed to the fact that many vendors
supplying the industry (with equipment,
materials, regulatory and other consultant

services, etc.) are centered in urban areas.

“This illustrates that rural broadband
is not just a rural issue,” says Shirley
Bloomfield, CEO of NTCA. “A healthy
U.S. economy actually needs rural broad-
band, and a healthy U.S. job market actu-
ally needs rural broadband.”

Rural broadband also contributed to
the economy by supporting e-commerce
activity. The U.S. Census Bureau tracks
economic transactions that occur over the
internet, and, according to the report, rural
broadband providers supported some $100
billion in e-commerce through the service
they provide to manufacturers (the sector
where e-commerce was the strongest).

The report provides additional details,
including a state-by-state breakdown of
financial impact and number of jobs. To
view the report, visit www.{rs.org. ©

RURAL BROADBAND AT A GLANCE

CIVATCS M 46% Rural
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IMPACT ON GDP

$6.9 Billion
Indirect

$17.2 Billion Direct

Rural broadband companies contributed $24.1
billion to the economies of the states in which they
operated in 2015 — $17.2 billion through their own
operations and $6.9 billion through the follow-on
impact of their operations.
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i The rural broadband industry supported 69,595 jobs

£ in 2015 through employment within the industry and
employment generated at companies that provide

£ goods and services to the industry. More than half of
i these jobs were found in urban areas.

Shipments
involving
E-commerce
inthe
Manufacturing
Sector
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E-COMMERCE

57.1%

Rural broadband providers supported an estimated
$100 billion in internet-based sales in 2015 through
the service they provide to manufacturers in their
service areas. Of the sectors in which the U.S. Census
Bureau tracks e-commerce, manufacturing led with
57.1 percent of all shipments involving e-commerce.




Millennials now prefer
streamingoverlive TV

According to the “State of Cable & Digital Media 2016” report by Horowitz
Research, millennials (those aged 18 to 34) are far more likely to stream video than to

watch traditional, live television.

Streaming video is content delivered over an internet connection to smart TVs,
tablets, smartphones, computers or streaming players such as Roku, Amazon Fire TV

and Apple TV.

The numbers show a dramatic turnaround from 2012 and further underscore millen-
nials’ need for high-quality, high-speed broadband connections.

Millennials and Video:
Streaming or Traditional?

Call completion

STREAMING

TRADITIONAL

39%

STREAMING

Source: Horowitz Research

What can you do?

Rural call completion continues to be a challenge, as people experience failed con-
nections and poor call quality when making long-distance or wireless calls to rural
landlines. Following are some steps to take if someone has trouble completing a
call to you from a long-distance or wireless telephone service provider:

Encourage them to report the issue
1 to their provider. They will need the
date and time the call was attempted,
plus the calling and called telephone
numbers.

Encourage them to report the

problem to the FCC by calling
888-225-5322 or visiting consumercom-
plaints.fcc.gov. They will need the date

and time the call was attempted, the
calling and called telephone numbers
and the name of their long-distance or
wireless telephone service provider.

Call your local phone company and

provide the same information so
they may work with the long distance
or wireless provider to isolate the
problem.

NTEA i,
BURAL CONNECTIONS

By SHiRLEY BLoomFIELD, CEO
NTCA-THE RURAL BROADBAND ASSOCIATION

Progresson call
completionissue

hile the issue of call comple-
tion into rural areas continues
to be a problem, we saw some

progress a few weeks ago when a Utah-
based long-distance carrier and call-center
service provider agreed to pay $100,000
to settle an FCC investigation.

Rural residents and business own-
ers have long reported that some long-
distance and wireless callers are not able
to get through to their landline telephone,
and that some calls that do come through
have poor call quality. A leading cause of
these call completion issues is substan-
dard service from third-party companies,
known as “least-cost routers,” that long-
distance and wireless companies use to
route their calls into rural areas.

The FCC investigation and ultimate
settlement took place in part thanks to a
consumer in rural Minnesota who com-
plained repeatedly to the FCC. This is not
an easy step for a consumer to take, and it
puts the burden in the wrong place.

While we certainly appreciate the
FCC'’s actions, such efforts have so far not
been able to stop this practice. This calls
for the need for legislation like that intro-
duced by Sen. Amy Klobuchar (D-MN)
and Rep. David Young (R-IA) to shine
the light on these least-cost routers and
put an end to the call completion problem
once and for all. NTCA is eager to work
with members of Congress and the FCC
to ensure that all carriers and intermediate
providers finally understand that practices
contributing to dropped and uncompleted
calls are simply unacceptable. (2
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FROM THE CEO

Building for the future

any of us use broadband when we first wake up,

at the last moment before we go to sleep and

during much of the time in between. For some-
thing that barely existed 15 years ago, it’s remarkably
embedded in our lives.

In the morning, before we even get dressed, we check the
weather. That’s right; broadband helps us decide what clothes
to wear every day. When we get in our cars, many of us listen
to podcasts, stream internet radio stations or use our phone’s
GPS for directions if we’re going somewhere new. These
services may exist on our mobile phones, but it’s important
to remember that it’s often broadband providers like Foothills
- Communications that have built the network to connect cell tow-
RUTH CONLEY €rs to servers.

Chief Executive Officer At work, more and more of our jobs rely on broadband. We
[ email customers and co-workers. We order parts. We download
new curricula, training videos or manuals. We upload our docu-
ments, diagrams and data to far-flung vendors, partners and clients. More and more of us
are using videoconferencing to interact face-to-face with people around the country or even

around the world.

Toward the end of our work day, some of us search recipes or restaurant menus to decide
on dinner. After we eat, many of us shop online, share photos with family members or
browse social media. Then, as our evening comes to an end, we stream TV shows, catch up
on news articles or read an e-book we’ve downloaded on our tablets.

To be sure, the internet has made so many day-to-day tasks more convenient and has
allowed us to work more efficiently.

It’s easy to say no one could have predicted how big the internet has become in our daily
lives, but as your local broadband provider, it’s our job to predict these types of advances
and prepare for them. We’ve worked hard over the past several decades to be sure we
invested in the network our customers would need, before they would need it. For our area
to keep up with the business trends, quality of life and educational opportunities in other
areas, it’s been paramount that our network be able to handle future demands.

Looking forward, I don’t see these advances slowing down. On the contrary, I believe
changes in telemedicine, streaming entertainment, cloud-based computing, home automa-
tion and long-distance learning will rapidly increase the importance of a reliable broadband
connection.

I’m excited to see the new ways technology will improve our lives over the next 10 or 15
years, and I’'m excited to be part of the team that’s delivering this technology to the custom-
ers of Foothills Communications. ()
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The Foothills Connection is a bimonthly
newsletter published by Foothills
Communications, ©20186. It is distributed
without charge to all customers of the
company.

FOOTHILLS

COMMUNICATIONS

Foothills is a member-owned cooperative
that has been serving residents and
businesses in eastern Kentucky since
1951. In the early days, we only offered
telephone service over copper wires. Over
the years, we have expanded our network
and now provide broadband Internet

and cable TV services over fiber-optic
facilities to much of our service area. Our
service area includes Magoffin County
and portions of Johnson County and
Lawrence County. We love being part of
the communities we serve; our customers
are our families, friends and neighbors.

Foothills Communications

P.O. Box 240

1621 Kentucky Route 40 West
Staffordsville, KY 41256
www.foothills.net

606-297-3501, Johnson County
606-349-6111, Magoffin County
606-673-3193, Lawrence County

Foothills Mission Statement
“To provide the latest in
communications at affordable
prices with exceptional service.”

Produced for Foothills Communications by:

W WordSouth

A Content Marketing Company

I| Donna Stephens

1 had always baked,

but creating her own

cheesecake recipe

" led to more success
¢ than she ever

expected.

See story Page 8.




* % % K Happy Tousth ol July * * * *

Enjoy FREE ACTIVATION on telephone calling features, as well as premium movie
packages, from July 1 - 9. Beginning Saturday, July 2, through Monday, July 4, enjoy Free
Premium Movies from HBO, Cinemax, Showtime and Starz. Just go to channels 300-394.

HOLIDAY OFFICE CLOSING

The team at Foothills Communications will also enjoy
Independence Day. The office will be closed Monday, July 4.

A fantastic lineup supercharged
Foothills’great premium channel packages... LUNG-DISTANCE

Hm W 'ﬂIlWTIME sterz CALLING — FOR FREE

new extended local calling area
brings more free calling options.
Now, get Starz Encore — seven channels for just 53 per month. That's right; calls to any of these
“606" area code prefixes no longer
incur long-distance charges. There's
——————— no need to dial “1+606." Simply dial

... just got even better!

W — G reat neW |anS the local 7-digit phone number.
p BLAINE PAINTSVILLE
no data caps
264
. CHAPMAN 367
Great performance and fantastic pricing: Foothills offers an internet plan perfect 673 463
for you. Take advantage of fiber-powered performance with the latest internet 482
packages. FALLSBURG 788
686 789
15 Mbps / 1 Mbps 25 Mbps /1 Mbps 50 Mbps /25 Mbps | 75 Mbps / 25 Mbps 792
$49% ‘ $599% ‘ $§79% $89% FLAT GAP 793
a1 265 887
And remember — there are no data caps on Foothills’ internet plans. 963
*Rates shown apply to residential packages only. LOUISA
............................................................................................................................................................................. 244 SALYERSVILLE
. 458 349
Com/iwm&tbﬁmﬂ a3
624 STAFFORDSVILLE
Debbie Pyles Wright and her 638 228
husband, Earl, were the win- 826 229
ners of Foothills’ Mother’s Day 989 297
Facebook drawing. They received 372
two lounge chairs and a glass- ROYALTON 527
884

top table, perfect for enjoying a
summer afternoon.
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By ANNE BraLy

ity lights cast a blanket

over the night sky,

effectively covering
the brilliance of the stars. But

step out into the country and

the universe presents itself with

a light show like none other.
Here are some of the best places
for stargazing in the South —
wonders to behold by simply
looking up.

TAMKE-ALLAN OBSERVATORY
Rockwood, Tennessee

Though many parts of the Cumberland Plateau have seen extensive growth
resulting in light pollution, Tamke-Allan is in an isolated location ideal
for stargazing, says Dr. David Fields, astronomy professor at Roane State
Community College. The observatory was opened by the college in 1998.

“Only by experiencing astronomy and discussing the implications of an
infinite universe does one begin to appreciate the challenges and adventures
that astronomy offers,” Fields says.

And what newcomers to Tamke-Allan will experience includes observing
the skies through one of several telescopes: a 13.1-inch Dobsian; a computer-
controlled 12-inch Meade; and a large 6-foot-long, 8-inch telescope. In
addition, there are several smaller telescopes used for teaching, but visitors
are encouraged to bring their own.

» Hours: The first and third Saturdays of every month, beginning at

7:30 p.m., weather permitting.

» Admission: Free, but bring food to share with astronomers.
» Information: www.roanestate.edu/obs

k Good news! If you don't have time to make it to an observatory or'planetarium — the night sky puts on a show every

night from dusk to dawn and technology can help you know what’s going on. Websites like seasky.org provide
calendars to know when eclipses, meteor showers and other phénomena will occur and darksitefinder.com can help
you find areas away from city lights where you can see the sky best. For more advanced astronomers, mobile apps like
Star Chart, Sky Guide and The Night Sky can help you identify stars, planets and constellations.
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LAND BETWEEN THE LAKES

Golden Pond, Kentucky
Visitors to the Golden Pond Planetarium

and Observatory can stand beneath a

40-foot domed ceiling and learn about the

constellations on a simulated night sky.

Then, they can see the real thing through

two state-of-the-art telescopes, one that

will track anything in its view, and another
that allows viewers a safe look at the sun,

a sight unlike any you’ve ever seen. But

if you’re looking for a setting in the wilds

of nature, take your tent and binoculars
and set out for an overnight in the
backcountry, where, on beautiful nights,
blackened skies are backlit with nature’s
laser show. And if you’re lucky, you’ll
catch a falling star.

» Hours: Open all year, except
Thanksgiving Day, December 24-26,
December 30-31, and January 1.

» Admission: Daytime shows are $5
(ages 13 and up) and $3 (ages 5-12).
Evening shows are $7 (all ages).

» Information: www.exploreken-
tuckylake.com or www.landbetween-
thelakes.us.

UNIVERSITY OF ALABAMA
Tuscaloosa, Alabama

Summer is one of the best times for
stargazing. “It’s the time of year that gets
the brightest inner parts of the Milky Way
and its star clusters and nebulae,” says Dr.
William Keel, a professor of physics and
astronomy at the University of Alabama in
Tuscaloosa.

While most university programs are
student-only events, the astronomy depart-
ment opens its doors to all on select eve-
nings for both viewings on campus, from
the observatory high atop Gallalee Hall,
and off campus, from beneath the dark
skies of Moundville Archeological Park.

When the observatory’s copper-topped
dome opens, a large telescope mounted on
a giant arm swings into position, its lens
searching for the mysteries of the universe
that light the night sky.

Sometimes as many as 200, or as few
as 10, delight in night-time field trips to
Moundville, where portable telescopes
bring into focus planets and other celestial

spectacles not seen by the naked eye.

» Hours: See website for schedule

> Admission: Free

» Information: astronomy.ua.edu/Public.
html

» Elsewhere in Alabama: The dome
of the planetarium at the Von Braun
Astronomical Society on Monte Sano
Mountain near Huntsville started life as
the shipping cover for a Saturn V fuel
tank. Public planetarium shows begin
at 7:30 p.m. every Saturday. Admission
is $5 (adults), $3 (students) and free for
children under 6. For more information,
visit www.vbas.org.

RAFES URBAN ASTRONOMY

. CENTER
. Denton, Texas

Ever look up and ask yourself, “Hmm.

Wonder if that’s a star or a planet? Oh,

. could that be Orion’s belt?” Party with the
- stars at one of Rafes’ popular star parties
and you’ll have the answer delivered on

- the spot by knowledgeable astronomers.
- “Most people really just want to know
what they’re looking at,” says Randall

- Peters, planetarium manager. And for the
. best view, the party is in an amphitheater
adjacent to the observatory, complete

- with a dozen telescopes of all sizes and

- configurations.

Rafes also features four telescope huts,

each housing Celestron C8 telescopes,
- and two large domes that house Celestron
- Cld’s.

Rafes is operated by the University of

North Texas, less than 10 miles east, mak-
- ing it a short drive to the campus to expe-
rience Sky Theater, a planetarium inside

- the Environmental Sciences Building. It’s
- open every Saturday and takes guests on

- aride through the cosmos via a high-
definition projection system beamed onto
- a 40-foot domed ceiling.

- » Hours: Star parties are every Saturday

beginning 30 minutes after sundown.
The Sky Theater offers a children’s
matinee at noon and public shows at 2
p.m. and 8 p.m. every Saturday.

» Admission: $5 (star parties), or star

party/Sky Theater combo tickets may
be purchased for $7 (children under 12

and students with ID), $8 (senior citi-
zens) and $9 (adults). Sky Theater-only
tickets are $3 (children under 12 and
students with ID), $4 (senior citizens)
and $5 (adults). Credit/debit cards not
accepted.

» Information: www.astronomy.unt.edu.

Charles E. Daniel Observatory

CHARLES E.DANIEL

OBSERVATORY

Greenville, South Carolina
Greenville’s Daniel Observatory at

Roper Mountain Science Center boasts the

eighth-largest telescope in the nation. The

23-inch refractor telescope was completed
in 1882 for Princeton University. It was

rebuilt in 1933 and housed at the U.S.

Naval Observatory before being moved to

the science center’s observatory in 1978.
“Our telescope is a window to the

universe, enabling the observer to see

everything from the moons of Jupiter to
distant galaxies,” says Greg Cornwell,
planetarium and public program specialist.

In addition to Friday’s Starry Nights
planetarium show beneath its 50-foot
domed ceiling and public viewings at the
observatory, the center’s Roper Mountain
astronomers offer astronomy classes for
students, special events and other orga-
nized activities. All this happens high atop
the mountain, bringing guests just a bit
closer to the stars.

» Hours: Starry Nights, 7-10 p.m. every
Friday.

» Admission (includes planetarium show
and observatory viewing): $5 (adults)
and $4 (children 5-12 and seniors
60-plus).

» Information: www.RoperMountain.

org. @)
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Made from scratch
The Cheesecake Lady bakes her way to success

By NOBLE SPRAYBERRY :::

here’s a little secret about The

Cheesecake Lady many of her fans

might not know — she only discovered
the delights of the rich, decadent dessert about

15 years ago.

“I’d never really tasted
a baked cheesecake until a
friend of mine made one,” says
Donna Stephens, a lifelong
baker.

The rest might have been
inevitable for a woman who
makes her own jam from
blackberries that she picked
herself. “I tried to make a
cheesecake, but I couldn’t get
it the way I wanted it,” she
says. “I started experimenting
with it, and I came up with a
cheesecake recipe. Then, I put
my homemade blackberry jam
on top of it.”

And from that combination,
a business was born. Now,
Stephens and her husband,
Scott, operate The Cheesecake
Lady from a building beside
their home in Royalton. She
takes orders, and her cheese-
cakes — every ingredient
made from scratch — are
featured at Pig in a Poke
restaurants.

Stephens never anticipated
this success. For years, she
was a stay-at-home mother,
raising three children, although
she did supply baked goods to
The Pony Express, a Royalton
restaurant owned by her aunt.

BUILDING A BUSINESS
Once she perfected her
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recipe, she began sharing
cheesecakes with her family.
“Then, people started wanting
me to make it for them,” she
says.

At first, she started selling
cheesecakes at the marina at
Paintsville Lake State Park.
“They took off there, and that’s
where I really got my start,”
she says.

Soon, she was working with
Pig in a Poke and expanding
to dozens of toppings, such as
strawberry white chocolate,
turtle or pralines and cream.
“My mind is always working,
around the clock, to come up
with different ideas,” she says.
“I once had a dream about
how to make a banana split
cheesecake.”

No matter the flavor, her
cheesecakes remain a favorite
on the Pig in a Poke menu,
says General Manager Shawn
Ward. “Her cheesecakes are
phenomenal,” he says. “It’s
amazing all of the things she’ll
top them with, and everything
is made from scratch. They’re
delightful.”

FINDING NEW TREATS
While Stephens found suc-
cess, she continues to experi-
ment with new offerings. For
example, her cheesecakes on a

Donna Stephens paired
homemade blackberry jam
with her cheesecake recipe.

stick are a hit when she sets up
booths at area fairs.

This summer, she also tested
opening her bakery so people
could stop in for ice cream.
And as the popularity of the
nearby Dawkins Line Rail
Trail grows, she hopes she can
expand.

Success means work,
however. Just keeping up with
the baking requires about 30
hours weekly. Then, there are
deliveries and all of the other
tasks necessary for a successful

business.

Her husband, Scott, makes a
difference. “He’s my right-
hand man,” she says. “He was
a coal miner, and he was dis-
abled. So, he retired and now
he helps me, and I couldn’t do
it without him.”

Together, they’re making
customers happy. “I have
so many people go to The
Cheesecake Factory restau-
rant, and they come back here
and say mine are better,” she
says.)

Foothills Communications



s he waited at an Indiana airfield

with his U.S. Army Reserve unit for

a flight to Kosovo, Justin Stephens
thought of his 3-month-old daughter, Isabella,

and his wife, Amanda.

“I wrote a song about trying
to get yourself prepared to
leave your family,” he says of
that day about a dozen years
ago. “When a song is written
about something that’s real,
it tends to be more powerful.
That song has too much emo-
tion for me to even play here
at the house. If I do, everyone
starts to cry.”

Now, he works as a correc-
tions officer at the Big Sandy
federal penitentiary, and he
enjoys spending more time
with Amanda, Isabella and
Wyatt, their 8-year-old son.

But like so many others from
the area, he has country music
dreams. Last year, he produced
his first CD, “Tail Lights,”
and this summer he will play a
series of regional festivals.

And while he is modest,
he also knows it’s possible
to make the leap to the big-
time. Award-winning Chris
Stapleton, whose music leans
toward classic country, has laid
out the path for fellow East
Kentucky musicians.

“Chris is cutting against the
grain and keeps playing the
type of music we play here
in this part of the country,
and people are eating it up,”

Foothills Communications

Stephens says. “It gives me a
little hope that maybe I’m not

too country for country music.”

AFAMILY TRADITION

When Stephens was about
10, his grandfather, William
Stephens, gave him a gui-
tar. Then, his uncle, Darrell
Stephens, taught him to play.

After graduating from
Prestonsburg High School in
1999, he joined the military.
And then he started work at the
prison. Music, though, was a
constant.

And while Stephens’ rich
voice brings life and heart
to his music, he believes it’s
his ability to craft a song that
might set him apart. “A man
has only so many gifts in his
life that he can naturally do,
and music and writing songs is
one of mine,” he says. “It’s a

Justin Stephens’ songs ¥
mix stories of trucks and
moonshiners, as well as
often a godly message.

God-given gift.”

His songs include country
rockers like “Tail Lights,”
which talks of Saturday nights
and four-wheel drives. He
drew from a legendary tale of a
moonshiner’s ill-fated meeting
with the law for “Mason Jars
and Whiskey Bottles.”

For Stephens, the songs

= JustimStephens has

) FPassed a passion for
=Smusic to his daughter,

ss===lsabella. a7
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NASHVILLE DREAMING

Family and a musical heritage inspire Justin Stephens

By NOBLE SPRAYBERRY

that hit home are the ones like
“I Can’t Walk Away,” which
is about how faith can uplift
someone in hard times.

“I try to put God first in all
the things I do,” he says. “The
song is not traditional gospel,
but it’s not contemporary
Christian music, either. It’s a
country song with a little talk
about God in it.”

And while Stephens focuses
on crafting a music career,
he’s also passing down the
musical heritage to 12-year-
old Isabella. “That girl, she
impressed me the other day,”
he says. “She did a talent show
at her school, and she rocked
it. I wish I could sing like she
can.” ()
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FEATURED BLOGGER

P

A Q&A with Sue Rodman, a blogger from Atlanta who writes about her travels

with her husband and sons, Nicholas, 18; Sam, 16; and Jake, 11.

Q: What will readers find at your blog?
SR: Readers will find fun things to do in
Atlanta, as well as great places to go that
are easily accessible from Atlanta. I try

to give folks the information they’ll need
before they go, as well as tips to have the
best experience possible. Having the right
expectations going into an experience can
be the difference between a great trip and
one that’s not so great.

Q: When did you begin blogging and
how has it changed your life?

SR: I began blogging in late 2008. The
blog has afforded opportunities for me
and my family that [ never would have
dreamed of before. I’ve also met some
incredible people. It’s been fun to feel like
I know folks around the entire country.

Q: Has there been a point when you
questioned bringing the children along
on a trip?

SR: Never. There are no bad field trips,
only better stories. However, I will say
that my husband has commented that the
kids don’t need to come every time, and
as they have gotten older we are trying to
do some trips without children. They don’t
like to be left home, but we remind them
that we didn’t go to places like the Turks
and Caicos until we were middle-age.

10 | July/August 2016

Check, out, hen Glog, atb
FIELDTRIPSWITHSUE.COM

They have plenty of time. They don’t need
to see the entire world right now.

Q: Do you often set out for a day hike, or
do you enjoy making your hikes a multi-
day escape?

SR: When I was younger, I would occa-
sionally combine hiking with camping,
but never more than a few days at a time.
Despite my love of the outdoors, “rough-
ing it” has never really been my thing. A
year ago I purchased a Subaru Outback.

I can now sleep overnight in my car,
enabling me to go farther afield in search
of trails.

Q: What’s the most memorable trip
you’ve taken with your kids?

SR: We spent a month in Breckenridge,
Colorado, one summer. It was an amazing
experience. If you'have a job that allows
you to work virtually, I highly suggest
looking into getting away for an extended
period like that. We really got to know
and explore the area without being rushed.
It was good for the kids to see a differ-
ent lifestyle from our hectic city life and
realize there is more out there than our
bubble; you just have to go look for it.

Q: How does traveling with children
benefit them and you?

OTHER BLOGS YOU
MIGHT LIKE:

P GONEWITHTHEFAMILY.COM
A blog written by a mother
of two young children that
includes a collection of travel
advice and trip reports, as well
as tips, tricks and resources for
traveling with little ones.

P CURRENTLYWANDERING.COM
Ever thought about selling
your home and hitting the
road in an RV or trailer?
Read about the adventures
of a family of five living in a

‘ 188-square-foot Airstream.

SR: Where do I start? My boys have
pulled out history books and pointed to
photos of things we’ve seen every year.
Travel brings education alive. It makes
kids curious. It also helps them visualize
the boring stuff in school and makes it
relevant. Travel gives our family shared
experiences and many laughs from our
adventures. &




Looking for
work in the
digital age

Broadband helps
Job seekers expand
their search

By PATRICK SMITH ©

hen it comes to job hunting in the digital age, an

employer’s first impression comes long before the

first face-to-face meeting. Web searches, social
media, email and online applications may have already painted
a picture long before you step through the door.

And without some coaching, it’s easy
for that first impression to be something
an applicant wouldn’t want. Job seek-
ers should be aware of everything from
resume typos to questionable social
media posts.

But regardless of the added scrutiny,
searching for work online benefits both
job seekers and employers. And anyone
looking for work who isn’t searching
online greatly limits their ability to find
a job.

LOOKING ONLINE
Applicants can start their online
job search in a variety of ways.
CareerBuilder.com, Indeed.com and
Monster.com are three of the biggest
online job-posting websites.
Additionally, don’t overlook the
importance of networking — both in
person and online. Many experts encour-
age people to start a LinkedIn.com social
media account. LinkedIn allows users in
similar fields to network and connect.
When you’re ready to apply, don’t

send the same resume to 100 differ-
ent job openings. Tailor your resume
and cover letter to each specific job.
And make sure the materials have been
checked for misspellings or incorrect
information. Even your email address
can make an impression on employ-
ers. Make sure it’s straightforward and
professional.

Also, be aware of what you’re sharing
on social media. According to a 2013
survey by CareerBuilder.com, 37 percent
of employers use social media sites like
Facebook to screen job candidates —
and one-third of those employers say
they have found information on some-
one’s social media site that has caused
them not to hire that person.

Finally, before the interview, be sure
to research the company online. Look
into exactly what the company does and
read recent news releases so you’re up-
to-date with the latest information. Being
informed about the company also allows
job seekers to ask smart questions during
the interview. [0

e d

DO'S AND DON'TS

DO create multiple resumes
and cover letters tailored to the
specific jobs.

DO make sure everything on your
resume is accurate and true.

DO find out as much as possible
about the company and job you
have targeted.

DO make it easy for employers

to open your resume. PDF files of
your cover letter and resume usu-
ally work best.

DO network with people in simi-
lar positions, both in person and
online.

DO stay in touch. Follow up on
your application with an email a
few days later to show your inter-
est in the job.

DO drive to the location where
you will be interviewing a day or
two early so you don't get lost on
the day of the meeting.

DON’T send an email or letter
without rereading it to check
for attachments, grammar and
spelling.

DON'T apply for something you
aren't qualified to do.

DON’T be afraid of being
rejected.

DON'T be late for your interview.
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Reading and uriting can change a child’s life

By NOBLE SPRAYBERRY

riting and reading have the power

to unlock a child’s future because

great stories can inspire, and learn-

ing to write well is a valued workplace skill.

A bedtime story, simple writ-
ing challenges and encour-
agement can make all the
difference.

For 18 years, Betty Mullins
was a teacher in Lawrence
County schools. Now, she is a
district resource teacher, work-
ing with all of the county’s six
schools.

Along with other duties, she
coordinates with each school’s
writing leader, a job created to
help students meet the writing
requirement for statewide tests.

“Reading and writing are the
basis for their ability to com-
municate for the rest of their
lives, and if they learn those
skills, the largest battle is won
for them to have a successful
life,” Mullins says.

For many years, she taught
at Blaine Elementary, and she
learned a few ways adults can
help children succeed.

For younger children, par-
ticularly preschoolers, an adult
can show the way. “Children
need to see adults reading,”
says Mullins, who encourages
parents to take advantage of

the area’s public libraries.

When a child is ready for the
next step in reading or writing,
making a connection to their
world is critical.

“The key is relevance,” she
says. “It’s got to be something
they know about and some-
thing where they have experi-
ence. That’s key. They need to
see the reason behind it.”

When she was teaching, one
of her favorite writing assign-
ments was to ask children
to research how education
changed the life of someone in
their family, including inter-
viewing a family member.
“They really had a connec-
tion,” she says.

Similarly, Paintsville author
Tammy Auxier Barker wrote
“Witches Three,” a book
inspired by the Halloween
visits of children to her farm in
Lowmansville.

“We would have 1,100 kids
from different schools, and
we’d have mad scientists and
headless horsemen,” she says.
“The children were fascinated
when they came early in the

morning and it was foggy, and
there were adults in costume.
They thought it was real.”

Fueling that imagination is
one way to encourage children
to read more and to engage
them in writing.

“I think you need to read to
your children, and I think you
need to read to them for a long
time, not just when they can’t
read for themselves,” she says.
“I think it’s a special bond
between a mother or father and
their children.”

Then, it’s important to find

what inspires each child. “It
depends on what they’re inter-
ested in, and you can always
broaden their horizons,” she
says. “But, some children want
to read facts, and others of us
just want to escape.”

An adult who inspires a
child to love a good story can
make a real difference. “It’s
easier to encourage them to
write because they can take
an adventure,” Barker says.
“If you can encourage a child
to do that, it’s unimaginable
where it can take them.” (©



Jree yourn child’s innen superfiene —
ENTER THE FOOTHILLS SUMMER KIDS ESSAY GONTEST

Set free the gift given to every child — a sharpen up the pencils or dust off the keyboards.
wonderful imagination. This summer, Foothills There are three divisions: K-1st grade, 2nd-3rd
honors the natural abilities of our area’s greatest  grades and 4th-6th grades. Winners will be
treasures, our children, with an essay contest. awarded in Johnson, Lawrence and Magoffin

It's simple, fun and a great way to inspire. So, counties.

So, here’s your topic:

IF YOU COULD HAVE ONE SUPERPOWER, WHAT WOULD IT BE?

Ready, set, write! Nine winners will each receive a $100 back-to-school Hibbett Sports gift card.

Contest Rules: Snirg Form:

» Students in Foothills’ service area may enter

one of three divisions: entering K-1st grade, To enter, please fill out the form below and submit with your entry to:
2nd-3rd grades or 4th-6th grades. Foothills Essay Contest

» The essay must be about one page in length, Marketing Department
and it may be typed or handwritten. P.O. Box 240

Staffordsville, KY 41256
» The essay must have this theme: If you could

it be?
have one superpower, what would it be? Parent: By signing this form, | give permission for identification of my

» The essay must be an original creation of the child and his/her essay in The Foothills Connection. | also attest that the
child. essay is the child’s original creation.

» The entry form, signed by a parent or guard-

ian, must be enclosed with the essay. Student’s Name:

» Entries must be postmarked by Aug. 1.
Name of Parents or Guardian:

» Only one entry per child is
allowed. Address:

» After all entries are sub-
mitted, they will be judged

by a committee. Telephone Number:
» Winners will be notified by Email Address:
Aug. 15.
» The winners’ names will appear in an upcom- Grade in School (2016-17):

ing edition of The Foothills Connection. Name of School:

NOTE: To enter, the parent/guardian
of the child must be a subscriber to
at least one of Foothills’ services.

Parent/Guardian Signature:




SOUTHERN KITCHENS

HOT DOG
HAVEN

ny given weekend, day or night,
folks crowd the town square in
Abbeville, South Carolina, all

coming for one thing: their love of a clas-
sic food America can call its very own —
hot dogs. And no one serves them up any
better than The Rough House.

The downtown eatery has been making
hot dogs the same way for 84 years, says
owner Darrow Kay. “Except for the kind
of mustard we use,” he says. “We now use
French’s.”

The Rough House keeps things simple.
In a day when hot dog stands display
outrageous toppings, such as avocados,
cucumbers, tomatoes — even pineapple
and teriyaki sauce — The Rough House
takes a simpler approach that turns back
the clock on tubular cuisine.

“Mustard, onions and chili are the only
toppings we offer,” Kay says.

There’s Texas Pete on the table if you
want to drizzle on some hot sauce to add
a little bark to your dog. But if you want
ketchup, you’ll have to add it yourself.
Consider it a cardinal sin at The Rough
House. “Our hot dogs taste too good to
ruin them with ketchup,” Kay says.

And it’s not just the menu — hot dogs,
ice cream and MoonPies, plus RC Cola,
Cheerwine and Coca-Cola served in glass
bottles — that takes a step back in time,
adding a touch of nostalgia. So does the
décor that sports old signs and photos
from yesteryear.

“We have pictures on the walls of the
old, local baseball teams from Abbeville
and Calhoun Falls,” Kay says.

And don’t be surprised to find three gen-
erations of local families in one picture, all
smiling back at you.

“One particular Saturday, there was a
grandfather who was in one of the old
baseball pictures,” Kay says. “He brought
his son and grandson to see the old photos
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and to eat hot dogs and enjoy the atmo-
sphere like he did as a young man. It most
certainly put a smile on my face to keep
the tradition alive.”

It’s all about life in a small town on a
summer day, folks coming to The Rough
House to experience one of life’s most-
treasured, but simplest, culinary pleasures
— a hot dog. Working guys in boots caked
with mud and men in suits and ties sitting
side-by-side. Grandparents with their
grandkids, treating them to what may be
their very first Rough House dog.

“It’s awesome to serve the children here
in Abbeville,” Kay says. “The majority of
the parents and grandparents make sure
the children use good manners by saying
‘yes sir’ or ‘yes ma’am’ and ‘thank you.’
Thank goodness that manners are still
important and alive in the South.”

While there’s nothing better than a hot

Darrow Kay says things
are built on tradition
at The Rough House
— from the hot dog
toppings, sides and
drinks to the old photos
on the wall.

dog on a warm summer day, the sides that
come with it are equally important. Here
are several that Kay has found to be the
best — and they’ll come as no surprise:
baked beans, potato salad and coleslaw. (2

IF YOU GO...

Where: The Rough House

Address: 116 Court Square,

Abbeville, S.C.

Hours: 11 a.m. - 4 p.m. Monday, 11 a.m.
-9 p.m.Tuesday-Thursday, 11 a.m. -

10 p.m. Friday-Saturday.

Food Editor Anne P. Braly
is a native of Chattanooga,
Tennessee. Prior to
pursuing a freelance
career, she spent 21

years as food editor and
feature writer at a regional
newspaper.




MAGIC BAKED BEANS

"Il go ahead and warn you; these beans are
delicious,” Darrow Kay says.
8 slices of thick bacon
1 onion, diced
1 green pepper, diced
3 cans pork and beans (your
favorite brand)
3/4 cup barbecue sauce
1/2  cup brown sugar
1/4  cup distilled white or apple
cider vinegar
2 tablespoons Dijon mustard

Cut bacon slices in half, then fry them
on medium-low heat. You don't want

to brown or crisp the bacon at all; the
point is only to render the fat and get
the bacon pieces ready to bake and
turn brown in the oven. Remove bacon
pieces once the fat is rendered; do not
clean the skillet or pour off grease.

Add onion and green pepper to the skil-
let and saute until tender. Pour in beans
and stir together.

Combine barbecue sauce, brown sugar,
vinegar and mustard; stir into beans
and simmer for a few minutes. Transfer
mixture to a casserole dish and put half-
cooked bacon slices on top. Since the fat
has already been rendered from these,
they're going to cook up really nicely in
the oven ... and there won't be that big
layer of grease standing on top of the
beans. Bake slowly in a 325 F oven for 2
hours or until the beans have thickened
with no soupiness at all.

CREAMY COLESLAW

1 pound package coleslaw mix
1/2  cup granulated sugar
1/4  cup kosher salt

For the dressing:

2/3 cup mayonnaise
tablespoons granulated sugar
tablespoons cider vinegar
teaspoon celery salt
teaspoon kosher salt
teaspoon freshly ground black
pepper
1/4  cup fresh parsley leaves, chopped

_ a a NN

Pour the coleslaw mix into a strainer
and place in the sink. Sprinkle with 1/2
cup sugar and 1/4 cup kosher salt and
lightly toss. Let sit for 5 minutes to draw
out moisture from the cabbage; rinse
well with cold water. Spin the coleslaw
mix in a salad spinner and place in a
large bowl.

For the dressing: In a medium bowl mix
the mayonnaise, sugar, cider vinegar,
celery salt, kosher salt, freshly ground
black pepper and chopped parsley.
Whisk well and pour 2/3 of the dressing
over the cabbage mixture, and toss to
combine. Add more of the dressing

as desired and season with more salt,
pepper or parsley to taste. Refrigerate
for 30 minutes or overnight before
serving.

GRILLED BLUE CHEESE-AND-BACON
POTATO SALAD
3 pounds baby red potatoes, cut
in half
2 tablespoons olive oil
1 teaspoon salt
1 teaspoon freshly ground pepper

1 cup mayonnaise
1/4  cup chopped fresh parsley
1/4  cup white balsamic vinegar

2 teaspoons sugar
teaspoons Dijon mustard
ounces crumbled blue cheese
bacon slices, cooked crisp and
crumbled

N AN

Preheat grill to 350-400 F (medium-high)
heat. Place potatoes in a single layer in
center of a large piece of heavy-duty
aluminum foil. Drizzle with olive oil;
sprinkle with salt and pepper. Bring up
foil sides over potatoes; double fold top
and side edges to seal, making 1 large
packet. Grill potatoes, in foil packet,
covered with grill lid, 15 minutes on each
side. Remove packet from grill. Carefully
open packet, using tongs, and let
potatoes cool 5 minutes. Or, if you do not
have a grill, potatoes can be roasted in a
400 F oven with olive oil until browned
and tender. Whisk together mayonnaise,
parsley, vinegar, sugar and mustard in a
large bowl; add potatoes, tossing gently
to coat. Stir in blue cheese and bacon.
Serve.©

- v
‘Quilled Blue Cheese-and -
Bacon Potate Jalad
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Do you know a child with an imagination that’s ready te fly?
BE A WRITING SUPERHERO — ENTER THE FOOTHILLS
SUMMER KIDS ESSAY GONTEST!

Foothills' essay contest will award each of nine winners a $100 back-to-school Hibbett Sports gift card!

The topic?
IF YOU COULD HAVE ONE SUPER

Now, be creative. Have fun. And write.

—Contest Rules:

» Students in Foothills’ service area may enter one of three divisions:
entering K-1st grade, 2nd-3rd grades or 4th-6th grades.

IPOWER, WHAT WOULD IT BE?

» The essay must be about one page in length, and it may be typed or
handwritten.

» The essay must have this theme: If you could have one superpower,
what would it be?

» The essay must be an original creation of the child.

» The entry form, signed by a parent or guardian, must be enclosed
with the essay.

» Entries must be postmarked by Aug. 1.

» Only one entry per child allowed.

» Entries will be judged by a committee.

» Winners will be notified by Aug. 15.

» The winners’ names will appear in an upcoming edition of The
Foothills Connection.

NOTE: To enter, the parent/guardian of the child must

be a subscriber to at least one of Foothills’ services.

Look for the entry form and additional details on Page 13 of this month’s Foothills Connection.





